S

Kids & Pros Unveils New Website and Brand Identity

Revamp Includes New Look, New Graphics, New Registration Process, Social Media Plug Ins
and New Photo Galleries on kidsandpros.com

For Release January 30, 2014 — Kids & Pros unveiled a new website today to mark the beginning of an innovative strategic marketing and
branding campaign for 2014. The contemporary website features vibrant colors and newly designed graphics that will enhance the
updated registration process for campers. A resource section as well as new photo galleries were added to provide more services and
interactive opportunities for campers and families. The updated site also highlights social media integration, to help Kids & Pros
connect to coaches, parents and players through web and social media: Facebook, Twitter and Pinterest, while giving the ability to
continue the conversation long after the clinic or camp is complete. The site includes an updated sponsorship area as well to thank
the corporations and individuals for their support of the local clinics, camps and the organization as a whole. These updates mark the
beginning of a strategic marketing campaign for Kids & Pros that will continue through 2014.

"We wanted to update our site, and integrate the new technologies available today that were not first available when we launched
our site a few years back, to make the experience easy for our end user — the families of the campers that attend our camps,” said
Buddy Curry, Executive Director of Kids & Pros, Inc.” We think this new site will be easier to navigate, easier to register, and our end-
user will have more options to connect with us, than ever before!”

Changes for the Kids & Pros website (kidsandpros.com) include:

e Abrand new look for Kids & Pros (graphic design and branding.)

e Abrand new registration process online, with registration for multiple camps, clinics and parent information session done in
calendar format, and searchable by location.

e New photo galleries on the website, which, with a professional account and partnership through Shutterfly, campers and
their families can order photos, download electronic images, and share on their own social media sites.

e  Agrowing resource section for coaches, parents and campers for information on football tips and techniques, football safety,
concussion awareness, equipment fitting, and more.

o Kids & Pros worked with Grunduski Group agency to produce this new brand identity, look and feel for the website.

We invite you to visit the website at http://kidsandpros.com to check out the changes. For a feature on the website
visit: grunduskigroup.com.

Twitter hashtags and handles: @kidnpros, @BuddyCurry50, #saferwaytoplay

Kids & Pros:

Kids & Pros, Inc. is a non-profit organization, started in 2002 by former Atlanta Falcons Bobby Butler and Buddy Curry in order to teach
character and skills through athletics. Through its unique football experience and combination of athletics and wellness education,
the organization now provides weekly youth football camps, clinics and football safety training across the Southeast. For more
information on Kids & Pros, Inc., please log onto our website at http://kidsandpros.com, follow us on twitter @kidnpros, or connect
with us on Facebook at Kids & Pros, Inc.

###
Contacts:

Terri Grunduski, Grunduski Group — terri@grunduskigroup.com @ggroup2; @tgrunduski

Donna Feazell, Grunduski Group — donna@grunduskigroup.com @ggroup2; @donnaifeazell
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